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Catalog/Course Description (Includes Course Title and Course #) 

An introduction to widely-accepted theories in the communication discipline and the 

methods by which they have been developed and tested. 

Texts/Outside Readings/Ancillary Materials 

(tentative) Wood, Julia T.  Communication Theories in Action—an 

introduction.  3e.  Thomson-Wadsworth. 

Course(s) Submitted(Title  & Course #) COM-241S, Communication 
Theory 

Ohio Articulation Number OCM 001 



 

 

 

Course Objectives and/or Plan of Work 

Goals 
1. Identify elements of the communication process as they relate to 
effective communication in interpersonal, group, public, and mediated 
contexts. 
2. Define basic terms used in theories of communication. 
3. Identify standard theories of communication by their major elements. 
4. Critically apply communication theories to specific cases. 
5. Identify basic methods of research and theory construction. 
Topics 
1. Theory construction in the field of communication. 
2. Thematic theories: symbolic activity, performance, meaning. 
3. Contextual theories: interpersonal, group, media. 
4. Critical theories. 
5. Future trends in communication theory. 

Description of Assessment and/or Evaluation of Student Learning 

RECOMMENDED EVALUATION METHODS 

all assignments must be completed to pass this course. 

  Assignment      Value 

tests          25%  (total) 

group presentation on communication theory (2)    15%  each 

term paper         30% 

brief reports on application of theories     15% 

 

GRADING STANDARDS 

 

Some assignments (tests) produce an objective numerical score which will translate 

into a grade on the traditional 100-point scale: 

 90-100% = A 

 80-89.9% =B 

 70-79.9% =C 

 60-69.9% =D 

 lower than 60% = F 

 

Other assignments (group projects, reports, papers) are more subjective; a letter grade 

is assigned, which translates to a percentage as follows: 

 A+ = 98 B+ =88 C+ =78 D+ =68 

 A   =95 B   =85  C   =75  D   =65 

 A-  =92 B-  =82 C-  =72 D-  =62 

        F = variable, 0 - 58 depending on completeness 
 

Master Syllabi and Working Syllabi (if both are used) 

SYLLABUS 

PART I 

 

COM 241S        COMMUNICATION THEORY  3 Credit Hours 



 

 

 

COURSE DESCRIPTION 

 An introduction to widely-accepted theories in the communication discipline 

and the methods by which they have been developed and tested. 

 

COURSE GOALS 

    The student will: 
Edison COM 241S Course Goals 

1. Identify elements of the communication process as they 

relate to effective communication in interpersonal, group, public, 

and mediated contexts. 

2. Define basic terms used in theories of communication. 

3. Identify standard theories of communication by their major 

elements. 

4. Critically apply communication theories to specific cases. 

5. Identify basic methods of research and theory construction. 

 

TOPIC OUTLINE 
Edison COM 241S Topic Outlines 

1. Theory construction in the field of communication. 

2. Thematic theories: symbolic activity, performance, meaning. 

3. Contextual theories: interpersonal, group, media. 

4. Critical theories. 

5. Future trends in communication theory. 

 

TEXT 

(tentative) Wood, Julia T.  Communication Theories in Action—an 

introduction.  3e.  Thomson-Wadsworth. 

 

 

Effective Date:        Date of 

Last 

             Revision: 

 

January 2006         new 

courseSYLLABUS 

PART II 

 

COM 241S             COMMUNICATION THEORY  3 Credit 

Hours 

 

Instructor 

Office  

Office hours:  

Office phone number; home phone (937) 252-9088 

E-mail address 

Other contact information 



 

 

 

WEEKLY SCHEDULE OF TOPICS 

 

WEEK I Orientation.  Communication as a discipline. 

 

WEEK II Understanding communication theories. 

 

WEEK III The structure and creation of communication theories. 

 

WEEK IV Early communication theory. 

 

WEEK V Theories of symbolic activity. 

 

WEEK VII Performative communication theory. 

 

WEEK VIII Theories on the construction of meaning. 

 

WEEK IX Theories of interpersonal dynamics. 

   

WEEK X Theories of relational development. 

 

WEEK XI Theories about communication in communities. 

 

WEEK XII Effective group processes, continued. 

 

WEEK XIII Mass communication theories. 

 

WEEK XIV The frontiers of theory in communication. 

 

WEEK XV Application of theory.  Closing activities. 
 

WEEK XVI Final Exam Week. 

 

RECOMMENDED EVALUATION METHODS 

all assignments must be completed to pass this course. 

  Assignment      Value 

tests          25%  (total) 

group presentation on communication theory (2)    15%  each 

term paper         30% 

brief reports on application of theories     15% 

 

 

POLICY STATEMENTS 

disabilities that require accomodations 
If you require special assistance, please make an appointment with Dick 

Bollenbacher, Coordinator of Special Needs in room 020. He will work with 



 

 

you and your instructor to ensure that appropriate accommodations are made. 

other policies 
 

 

GRADING STANDARDS 

 

Some assignments (tests) produce an objective numerical score which will translate 

into a grade on the traditional 100-point scale: 

 90-100% = A 

 80-89.9% =B 

 70-79.9% =C 

 60-69.9% =D 

 lower than 60% = F 

 

Other assignments (group projects, reports, papers) are more subjective; a letter grade 

is assigned, which translates to a percentage as follows: 

 A+ = 98 B+ =88 C+ =78 D+ =68 

 A   =95 B   =85  C   =75  D   =65 

 A-  =92 B-  =82 C-  =72 D-  =62 

        F = variable, 0 - 58 depending on completeness 

 
Additional Documentation 

COURSE GOALS 
OCM 001 – 

TAG Learning 

Outcomes # 

Edison COM 241S Course Goals 

1 

1. Identify elements of the communication process as they 

relate to effective communication in interpersonal, group, 

public, and mediated contexts. 

1, 2 2. Define basic terms used in theories of communication. 

2, 3, 4 
3. Identify standard theories of communication by their major 

elements. 

3 4. Critically apply communication theories to specific cases. 

5 5. Identify basic methods of research and theory construction. 

 

TOPIC OUTLINE

OCM 001 – 

TAG Learning 

Outcomes # 
Edison COM 241S Topic Outlines 

5 1. Theory construction in the field of communication. 

2, 3, 4 2. Thematic theories: symbolic activity, performance, 

meaning. 

1, 2, 3, 4 3. Contextual theories: interpersonal, group, media. 

4 4. Critical theories. 

 5. Future trends in communication theory. 
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